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SCCI Core Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
1. Number of open clients 

in target population 
Number of open clients in the 
target population 

NA On the last day of the month count the total number of open 
clients in the target population 

100 to 
300 

2. Percentage of clients 
with designated PCP 

Number of clients in the target 
population who have a known 
primary care provider 
documented in their medical 
record 

Number of 
clients in the 
target population 

On the last day of the month count the total number of 
clients who have a known primary care provider 
documented in their medical record and divide this number 
by the count of clients in the target population (multiply by 
100 to get a percentage) 

90% 

3. Percentage of clients 
who have had a primary 
care visit within the last 
12 months 

Number of clients in the target 
population who have had a 
primary care visit within the last 
12 months. 

Number of 
clients in the 
target population  

On the last day of the month count the total number of 
clients who have had a primary care visit within the last 12 
months and divide this number by the count of clients in the 
target population (multiply by 100 to get a percentage) 

80% 

4. Percentage of clients 
with a current ROI on 
file 

Number of clients in the target 
population who have a current 
ROI on file in the mental health 
record 

Number of 
clients in the 
target population 

On the last day of the month count the total number of 
clients who have a current ROI on file in mental health 
record and divide this number by the count of clients in the 
target population (multiply by 100 to get a percentage) 

95% 

5. Percentage of clients for 
which a direct 
consultation between 
MH and PC has occurred 

Number of clients for whom 
there was a direct contact 
occurred during the month 
between mental health services 
staff and a primary care 
provider  

Number of 
clients in the 
target population 

On the last day of the month, count the number of clients 
for whom there was a direct contact occurred during the 
month between mental health services staff and a primary 
care provider and divide this number by the count of clients 
in the target population (multiply by 100 to get a 
percentage)  

(A Direct Consultation is a direct communication between a 
mental health professional and a primary care professional 
through in-person meeting, phone, or email - documented in 
the client’s chart) 

50% 
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SCCI Core Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
6. Percentage of clients 

with BP and BMI 
documented in mental 
health records within 
the past 6 months 

Number of clients with a Blood 
Pressure and BMI documented 
in mental health records within 
the past 6 months 

Number of 
clients in the 
target population 

On the last day of the month, count the number of clients 
who have their Blood Pressure and BMI documented in their 
mental health record in the past 6 months and divide this 
number by the count of clients in the target population 
(multiply by 100 to get a percentage)  

90% 

7. Percentage of clients 
that are on a second 
generation antipsychotic 
who have had their A1c 
or fasting glucose 
screened in the past 3 
months 

Number of clients that are on a 
second generation antipsychotic 
who have had their A1c or 
fasting glucose screened in the 
past 3 months 

Number of 
clients in the 
target population 
that are on a 
second 
generation 
antipsychotic 

On the last day of the month, count the number clients that 
are on a second generation antipsychotic who have had 
their A1c or fasting glucose screened in the past 3 months 
and divide this number by the count of clients in the target 
population that are on a second generation antipsychotic 
(multiply by 100 to get a percentage)  

90% 

8. Rate per 1,000 of clients 
with one or more visits 
to ER/hospital/urgent 
care centers during the 
month  

Number of clients in the target 
population with one or more 
visits to ER/hospital/urgent care 
centers during the month 

Number of 
clients in the 
target 
population/1,000 

On the last day of the month, count the number of clients in 
the target population with one or more visits to 
ER/hospital/urgent care centers during the month. Multiply 
that number by 1,000 divided by the number of clients in the 
target population 

50% 
Reduc
tion 

9. Client Satisfaction Care:  
Percentage of clients 
who answer 4 or 5 to 
the statement:  “I 
receive exactly the care I 
want and need exactly 
when and how I want 
and need it.” 

Number of clients who 
responded with a 4 or 5. 

Number of 
clients who 
responded to the 
question that 
month. 

*For at least 25 randomly selected clients (from the Care 
Coordination target population) each month, ask them to 
rate their response, on a 1 to 5 scale, to the following 
question:   “I receive exactly the care I want and need 
exactly when and how I want and need it.”   
1=strongly disagree, 2=disagree, 3=neither, 4=agree, 
5=strongly agree 

90% 
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SCCI Core Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
10. Client Wellness  Number of clients who responded 

with a 4 or 5. 
Number of clients 
who responded to 
the question that 
month. 

*For every client in the target population who is seen during 
the month, ask them to rate their response, on a 1 to 5 scale, to 
the following question:   “Describe your health during the past 
14 days:”   
1=Poor, 2=Fair, 3=Good, 4=Very Good, 5=Excellent 
On the last day of the month add up all the responses of either 
4 or 5 to this question and count the number of clients who 
responded. Divide the first number by the second number and 
multiply by 100 to get the percentage. 

70% 

*Note: These two questions are all done together on a single piece of paper with all clients seen. The tool for this is provided to you. 
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SCCI Topic Specific Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
Diabetes 

11. Percentage of clients with 
diabetes who have 
appropriate labs taken 
within the last 4 months 
and documented in 
mental health records 

Number of clients who are 
diagnosed with diabetes who 
have an A1c lab result taken 
within the last 4 months and 
documented in their mental 
health record 

Number of 
clients in the 
target 
population 
with diabetes 

On the last day of the month, count the number of clients who 
are diagnosed with diabetes who have had an A1c taken within 
the last 6 and documented in their mental health record months 
and divide this number by the count of clients in the target 
population with diabetes (multiply by 100 to get a percentage) 

80% 

12. Percentage of clients with 
diabetes who perform 
regular blood glucose 
testing (documented in 
mental health records) 

Number of clients who are 
diagnosed with diabetes who 
perform regular blood 
glucose testing and had this 
documented in their mental 
health record in the last 6 
months 

Number of 
clients in the 
target 
population 
with diabetes 

**On the last day of the month, count the number of clients 
who are diagnosed with diabetes who perform regular blood 
glucose testing and had this documented in their mental health 
record in the last 6 months and divide this number by the count 
of clients in the target population with diabetes (multiply by 100 
to get a percentage) 

90% 

13. Percentage of clients with 
diabetes whose A1C is 
above 9 

Number of clients who are 
diagnosed with diabetes 
whose last A1c is above 9 (or 
is unknown or was taken 
longer than 4 months ago) 

Number of 
clients in the 
target 
population 
with diabetes 

On the last day of the month, count the number of who are 
diagnosed with diabetes whose last A1c is above 9 (or is 
unknown or was taken longer than 4 months ago) and divide this 
number by the count of clients in the target population with 
diabetes (multiply by 100 to get a percentage) 

<10% 
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SCCI Topic Specific Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
Blood Pressure 

14. Percentage of clients who 
have a documented 
blood pressure reading of 
less than 140/90 in their 
mental health record  

Number of clients in the 
target population whose last 
Blood Pressure reading was 
both documented within the 
last year and less than 
140/90 

Number of 
clients in the 
target 
population 

On the last day of the month, count the number of clients whose 
last Blood Pressure reading was both documented within the 
last year and less than 140/90 and divide this number by the 
count of clients in the target population (multiply by 100 to get a 
percentage) 

80% 

Smoking Status and Intervention 
15. Percentage of clients who 

use tobacco 
Number of clients in the 
target population who 
currently use tobacco (use 
tobacco in any form) 

Number of 
clients in the 
target 
population 

**On the last day of the month, count the number of clients in 
the target population who currently use tobacco (use tobacco in 
any form) and divide this number by the count of clients in the 
target population (multiply by 100 to get a percentage) 

<20% 

16. Percentage of clients who 
use tobacco who have 
been counseled to quit 

Number of clients in the 
target population who use 
tobacco (or have within that 
last year) and who have 
received cessation counseling 

Number of 
clients who 
use tobacco in 
the target 
population 

On the last day of the month, count the number of clients in the 
target population who use tobacco (or have within that last 
year) and who have received cessation counseling and divide 
this number of clients in the target population who use tobacco 
(or have within that last year) (multiply by 100 to get a 
percentage) 

>50% 

Exercise 
17. Average number of times 

that clients exercise per 
week 

Total number of times that 
clients exercise (at least 20 
minutes per time) per week 

Number of 
clients with 
exercise 
documented 

**On the last day of the month, total the number of times that 
clients reported exercising per week (at least 20 minutes per 
time) documented in the record for all clients in the target 
population and divide this number by the number of clients who 
reported on the number of times they exercised per week. All of 
these numbers are collected for the given month. 

>3 
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SCCI Topic Specific Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
Cardiovascular 

18. Percentage of clients with 
cardiovascular disease 
who have appropriate 
labs taken within the last 
6 months and 
documented in mental 
health records 

Number of clients who are 
diagnosed with 
cardiovascular disease (CAD, 
CHF, or HTN) who have an 
LDL lab result taken within 
the last 12 months and 
documented in their mental 
health record 

Number of 
clients in the 
target 
population 
with 
cardiovascular 
disease (CAD, 
CHF, or HTN) 

On the last day of the month, count the number of clients who  
are diagnosed with cardiovascular disease (CAD, CHF, or HTN)  
who have had an LDL taken within the last 12 months and 
documented in their mental health record months and divide 
this number by the count of clients in the target population with 
cardiovascular disease (multiply by 100 to get a percentage)   

80% 

Asthma 
19. Percentage of clients with 

asthma who had a 
severity assessment at 
their last visit 
documented in mental 
health records 

Number of clients who are 
diagnosed with asthma who 
had a severity assessment 
done at their last visit and 
documented in their mental 
health record 

Number of 
clients in the 
target 
population 
with asthma 

On the last day of the month, count the number of clients who  
are diagnosed with asthma who had a severity assessment done 
at their last visit and documented in their mental health record 
and divide this number by the count of clients in the target 
population with asthma (multiply by 100 to get a percentage) 

80% 

20. Percentage of clients with 
persistent asthma who 
are on anti-inflammatory 
medication, documented 
in mental health records 

Number of clients who are 
diagnosed with persistent 
asthma and who have a 
current prescription for anti-
inflammatory medication 
documented in their mental 
health record 

Number of 
clients in the 
target 
population 
with 
persistent 
asthma 

On the last day of the month, count the number of clients who  
are diagnosed with persistent asthma and who have a current 
prescription for anti-inflammatory medication documented in 
their mental health record and divide this number by the count 
of clients in the target population with persistent asthma 
(multiply by 100 to get a percentage) 

80% 
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SCCI Topic Specific Measures 
3/10/2012 

Name Numerator Denominator Data Collection Plan Goal 
Weight (BMI) 

21. Percentage of clients with 
BMI > 30 in the target 
population 

Number of clients with BMI > 
30 documented in the record 

Number of 
clients in the 
target 
population 
with BMI 
documented 

On the last day of the month, count the number of clients with 
BMI > 30 documented in the record and divide this number of 
clients in the target population with BMI documented (multiply 
by 100 to get a percentage) 

<20% 

22. Percentage of clients with 
BMI > 30 who are actively 
engaged in weight loss 

Number of clients with BMI > 
30 who are engaged in self-
management weight loss 
activities 

Number of 
clients with 
BMI > 30 
documented 
in the record 

On the last day of the month, count the number of clients with 
BMI > 30 who are engaged in self-management weight loss 
activities and divide this number of clients in the target 
population with BMI > 30 (multiply by 100 to get a percentage) 

>50% 

 

**Note: Let us know if you would like assistance with developing a tool for supporting client self-report of these measures. 
 


